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Kia Ora | Welcome
Never has a university been better
placed to lead regional development
while continuing to make a strong
mark on the world stage.

Perhaps more so than most, Te Whare Wānanga o Waitaha University of 
Canterbury is testimony to the resilience and responsiveness of universities.

Following major earthquakes in September 2010, February 2011, and then 
a series of aftershocks, UC had to embark on an extraordinary journey of 
recovery. Having recovered from these setbacks, UC is now poised to focus 
wholeheartedly on its mission and ensure that we set the course for our 
longterm future in a twenty-first century world that is challenging, dynamic 
and complex.

As a university we have global impact — whether it be engineering 
earthquake resistant buildings used throughout the world, or contributing 
to the United Nations Intergovernmental Panel on Climate Change. Our 
Tangata Tū Tangata Ora strategic plan further focuses our efforts to create 
meaningful local and global impact.

Now that we have concluded our post-quake rebuild, it is the time to harness 
past experiences and current strengths to be creative and innovative. UC will 
drive performance in three key interrelated areas: academic, operational and 
societal impact.

Our strategy outlines the way we will build on our proud tradition and 
reputation for excellence. UC will continue to focus on educational 
excellence and pioneering research with staff who are more empowered to 
make a real difference to societies here and around the world.

Marketing will play a vital role in achieving this strategic vision, from brand 
positioning to support our research and rankings, to how we work with our 
community, to student recruitment. Working closely with leadership and our 
new Assistant Vice Chancellor Engagement, the Director of Marketing will 
have a transformational impact on marketing at UC. 

I look forward to working together.

Professor Cheryl de la Rey 
Vice Chancellor | Tumu Whakarae
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Kia Ora | Welcome
The University of Canterbury
is at a fascinating turning
point in its history.

Having rebuilt the campus with world-class facilities following the 
earthquakes a decade ago, and welcomed a new Vice Chancellor, we are 
now setting a strategic course towards 2030 in our Tangata Tū Tangata Ora 
strategic plan. Our graduate attributes reflect the value of our sense of place, 
in our region and world, and how we strive to prepare all graduates for our 
connected world.

With a unique set of strategic goals, we are shifting the focus of marketing 
to holistic brand positioning, to support the full range of our activity, from 
research, to rankings strategy, to recruitment. Major investments are being 
made in digital innovation equipping UC to benefit from digital deployment, 
marketing automation, and the frequent monitoring and optimisation 
needed to ensure high ROI from digital and traditional campaigns. 

But we need an experienced leader with vision to lead a significant refresh of 
our marketing strategy and take us to the next level.

It’s a beautiful community, a distinctive identity with the institution, and an 
intriguing turning point in our history with a focus on engagement where 
holistic marketing is a priority. Do you have the drive, the digital skills,  
and the nous to shape the marketing strategy of one of Canterbury’s  
anchor brands? 

If you are a leader in digital marketing and have honed your skills, in 
Aotearoa New Zealand or elsewhere, and are intrigued by our vision and the 
unique opportunity to lead marketing to our next chapter, I look forward to 
hearing from you.

Brett Berquist 
Amokapua | Assistant Vice Chancellor Engagement
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Te Kapa | Staff Diagram
Assistant Vice-Chancellor of Engagement

Director, Marketing

Client Services Manager Faculty Marketing RolesDigital Manager

Digital Marketing Specialist Senior Graphic Designer

Recruitment Publisher

Online Editor

Recruitment Editor

Graphic Designer

Digital Graphic Designer

Production Workflow Adminstrtr

Graphic Designer

Front-end Web Developer

Digital Marketing Coordinator

Recruitment Photographer

Video Producer & Editor

Digital Marketing Support Spec

Social Media Editor

Marketing Co-ordinator

We are currently discussing an organisational model where marketing staff embedded in the faculties may report in to central marketing from 2023 and the new Director of Marketing will 
have opportunity to consult on optimal organisation to support the institution-wide marketing effort.
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Te Tūranga | The Role 
The University of Canterbury was the second 
higher education institution founded in 
New Zealand and will celebrate its 150th 
anniversary in 2023. Having rebuilt the 
campus and recovered to the highest 
enrolment levels in our history, UC is now 
poised to reshape its marketing strategy 
to optimise digital ROI to support our 
strategic vision, from student recruitment 
to the promotion of our research profile, our 
community engagement, and our rankings 
strategy.

The Director of Marketing leads a team that 
services a broad range of needs to meet the 
university’s strategic objectives with digital 
prioritisation in all areas. Understanding 
the needs of different faculties and service 
divisions, providing guidance and resource 
towards agreed objectives, systematically 
optimising digital performance of campaigns 
and reputation, enhancing our rankings 
strategy, and supporting recruitment efforts 
from schools, pathways, through to PhD 
both domestically and internationally. The 
role provides leading edge expertise in 
digital deployment of marketing efforts that 
maximise return on investment. The role 
leads the segmentation of market profiles, 
key audiences, and optimal means to shape 
our institutional message, for both domestic 
and international markets through a range 
of channels. A solution-oriented partnership 
mentality will be key to success for this role 
that serves a wide range of stakeholders with 
varying levels of marketing expertise to meet 
their objectives.

Responsible to: 
Vice-Chancellor

Reports to:
Assistant Vice-Chancellor Engagement 

Responsible for:  
Marketing Team, approximately 25 staff

Kawenga Takohanga |  
Key Accountabilities
Strategy and Planning
Outcome: Lead and develop an innovative 
UC-wide marketing strategy that reflects the 
University’s strategic intent, enhances its 
brand and reputation.

Key responsibilities include:

• Lead the development of evidence based 
strategic and operational plans which 
support the vision, mission and strategic 
objectives of the University focused on 
recruitment targets across all segments, 
seeking at all times to differentiate UC in 
a competitive market.

• Research, develop and implement 
brand, digital and marketing strategies, 
standards and practices that are 
congruent with the University’s strategic 
intent that will clearly articulate UC’s 
value proposition, attract students  
and support the student experience  
end-to-end.’

• Propose and implement marketing 
strategies to strengthen the institution’s 
brand positioning and to support the 
rankings strategy.

• Maintain market leading business 
intelligence in the fast-moving 
digital innovation space to identify 
opportunities for growth in efficiencies 
&/or recruitment, to support enrolment 
goals identified through the University’s 
strategic planning process. 

• Ensure that strategy implementation 
aligns with the broader strategies of 
the University, anticipates and utilises 
digital trends and conforms with best 
practice for quality, project and change 
management.

• Develop and lead effective collaboration 
across the University with faculties, 
service units and stakeholders to create 
an integrated strategy for marketing.

• Define, monitor, and optimise digital 
success metrics for advertising and  
sales campaigns. 

• Lead the development of University 
policies and practices including bicultural 
initiatives with respect to student 
recruitment, engagement and marketing.

• Assess and shape innovative service 
delivery models taking into account 
internal and external needs, best practice 
and the increasing use of technology.

• In alignment with the Communications/
Public Relations strategy, conceptualise 
and lead innovative multi-channelled 
marketing campaigns that will engage 
with our target audiences.

• Understand market and competitive 
trends and develop research and evidence 
based strategies and customer feedback 
that will enable UC to innovate and 
succeed.

Brand, Stakeholder Engagement 
and Partnerships
Outcome: UC’s Brand is enhanced, and 
key external and internal stakeholders are 
actively identified, engaged and their  
needs met.

Key responsibilities include:

• Partner with faculties and service units to 
enhance and coordinate UC’s Brand and 
stakeholder management.

• Lead the development of marketing 
strategy and plans with selected 
stakeholder groups 

• Ensure appropriate strategies are 
implemented to enhance UC’s reputation 

• Ensure that all marketing activity is 
appropriately evaluated and monitored 
for effectiveness and value for money. 

• Leverage resources to enhance UC’s 
capacity to provide excellent services both 
internally and externally.
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Digital Marketing 
Outcome: Digital marketing and associated 
change management requirements are 
commissioned, coordinated, undertaken  
and completed in a timely manner and to  
a high standard.

Key responsibilities include:

• Working closely with other leaders in 
the Engagement portfolio and with the 
Digital Services team, develop and lead 
a digitisation strategy that will connect 
our multi channelled services and 
communications and drive growth and 
engagement opportunities.

• Ensure that services and processes are 
aligned, efficient and are effectively 
tailored to meet the needs of diverse 
students and intermediaries 

• Connect and ensure those business 
functions that engage with digitisation 
projects and initiatives are aligned and 
supported to ensure that agreed upon 
project outputs are met within agreed 
timeframes.

• Ensure organisational change 
recommendations resulting from 
project outcomes are identified and led 
appropriately

• In all projects, work towards a consistent, 
positive, simplified experience, with 
appropriate risk management.

• Marketing efforts in the faculties 
are integrated and a university-wide 
approach is applied

Leadership and Management
Outcome: UC achieves its strategic 
and operational objectives through the 
attraction, development and retention of 
high calibre staff who are committed to and 
support the achievement of an aligned set 
of goals.

Key responsibilities include:

• Articulate a clear direction and 
provide leadership consistent with the 
University’s vision, strategic direction and 
desired culture.

• Undertake regular PD&R conversations to 
engage and support staff in developing 
goals that are aligned with strategic and 
operational objectives.

• Attract, induct, develop and retain high 
calibre staff in line with UC policies and 
procedures.

• Identify and address any performance 
issues should they arise.

• Build and sustain an environment that 
maximises staff effectiveness by using 
the diverse capabilities and strengths of 
individuals to their best advantage.

• Lead and support off campus teams to 
evolve a sense of belonging and common 
purpose. 

Operational and Financial 
Management
Outcome: Services and processes operate 
efficiently and are effectively tailored to 
meet the diverse needs of students and 
stakeholders

Key responsibilities include:

• Maintain a full overview of the unit’s 
budget, including monitoring financial 
performance, revenue and expenditure.

• Lead and oversee the development and 
implementation of strategic initiatives in 
anticipation of or response to operational 
problems.

• Review and continuously evaluate 
the provision of services in order to 
maintain and enhance their efficiency and 
effectiveness.

• Manage, monitor and report on the 
performance of brand and marketing 
processes to the AVC Engagement. 

Tangata Tū, Tangata Ora | 
Engaged, Empowered,  
Making a Difference 
Outcome: Te Whare Wānanga o Waitaha 
achieves its objective through a constructive, 
supportive, and collaborative culture that 
includes and empowers all members of the 
UC whānau.

Key responsibilities include:

• Actively demonstrate, exemplify, and 
live Ngā Uara | the university values, 
embedding and promoting these in 
interactions with colleagues, students, 
and stakeholders.

• Respect and embrace Te Rautaki Māori | 
Strategy for Māori Development and Te 
Tiriti o Waitangi.

• Embody UC’s commitment to 
inclusiveness, participation, recognition, 
support, and sense of connection and 
belonging for all students and faculty.

• Positively contribute to and reinforce 
UC’s commitment to Health, Safety and 
Wellbeing by reinforcing an environment 
that is safe and supportive for you, 
colleagues, students, contractors, and 
visitors; engage with and follow the 
University’s documentation, in addition 
to Health and Safety legislation; and 
taking care, responsibility, and prompt 
action at all times. 

• Contribute to the sustainability efforts 
of UC through the responsible use of 
resources and equipment.

• Participate in projects and other duties as 
requested to support UC’s success.

Te Tūranga | The Role 
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Person Specification 
A minimum of 10 years’ experience in senior 
marketing, communications and/or sales 
roles including the following:

• Extensive people leadership including 
development of aligned culture and 
multi-disciplinary collaborations and 
customer service strategy

• Successful track record of strategy 
development and implementation, 
business planning and budget 
management

• Experience in delivering business results 
in a competitive market

• Proven experience developing and 
delivering digital marketing strategy 
and technology change, with particular 
emphasis on digital optimisation

• Strong customer service leadership 
including aligning diverse functional 
process and end to end process.

• Experience successfully leading project 
and change management initiatives

• Excellent communication, group 
presentation and interpersonal skills, as 
well as the ability to write and deliver 
succinct business proposals and plans

• Financial literacy to forecast and manage 
project budgets

• Strong skills with Microsoft Office tools 
particularly Excel, Word and PowerPoint

• Effective motivational, negotiation and 
dispute resolution skills

• An ongoing commitment to own 
professional development, including 
keeping up to date with relevant industry 
developments and appropriate training

• Active commitment to upholding the 
values, tikanga (protocols and processes), 
kawa (rules) of cultural practice and 
traditions as guided by mana whenua, 
Ngāi Tūāhuriri, and valuing te reo Māori.

• Competency in te reo Māori me ōna 
tikanga is an advantage

• Experience working &/or studying 
overseas and professional competency 
in a foreign language relevant to one of 
the University’s key source markets are 
advantages

Mātauranga | Education
• Bachelor’s Degree / Graduate Diploma 

(NZQA Level 7) preferably in an area 
relevant to management, marketing, IT, 
communications or sales.

• Masters level qualification in marketing is 
an advantage

Wheako me ngā Pūkenga | Experience and Skills
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Ngā Uara | Our Values
We value manaakitanga, whanaungatanga 
and tiakitanga at Te Whare Wānanga o 
Waitaha and these uara (values) guide our 
decisions and behaaviour.

Our values provide a roadmap for how we 
do things, affirming our commitment to the 
oranga (health, safety and wellbeing) of our 
students through mana-enhancing pastoral 
care and support.

Ngā Uara challenge and inspire us to be the 
best we can be. They make UC a great place 
to work and study.

Values We Embrace
Whanaungatanga
He mana tō te tangata 
We value people and their differences

Tiakitanga
He kaitiaki tātou katoa 
We will enhance and nurture our resources

Manaakitanga
Kia aroha ki te tangata 
We extend care and empower others

Living these values aligns with our aspiration 
to create greater equity and collaboration, 
and to achieve the goals of our Strategic 
Vision 2020–2030.

Underpinning our values are the attributes of:

Tika: Doing what is right, being professional 
and maintaining high standards.

Pono: Being honest, truthful and acting with 
integrity.

Aroha: Being respectful, responsive and 
empathetic.

Kia tika, kia pono, kia aroha — doing what 
is right with integrity and empathy — This is 
how we check in on how well we are living 
the values.

At the centre of our attributes is utu — 
reciprocation and balance. Utu is linked 
to retaining mana and recognises the link 
between actions and reactions and that all 
actions require an appropriate response, 
whether positive or negative.

Candidate Information Pack Director of Marketing Te Whare Wānanga o Waitaha | University of Canterbury
12



13



Terms & Conditions
Location
University of Canterbury 
20 Kirkwood Avenue 
Christchurch 8041 
New Zealand

Salary
The starting salary is negotiable and 
is dependent on the relevant skills, 
qualifications and experience of the 
successful applicant.

Superannuation
This role will be offered on a total 
remuneration package under the Individual 
Employment Agreement with the University 
and will be paid on a fortnightly basis. If you 
choose to participate in a superannuation 
scheme (kiwi saver or uni saver) the cost of 
the employer contribution will be deducted 
from your total remuneration in addition to 
the cost of the employee contribution.

Hours of Work
Full-time. Flexible working arrangements 
considered.

Annual Leave
25 days plus national and University holidays 
(there are 4 University holidays).

Additional Benefits
A full list of benefits can be found HERE.

Equality & Diversity
UC recognises that a sense of ‘belonging’ 
is an integral part of university life and we 
are committed to developing a diverse, 
culturerich, and cooperative environment for 
all. Our policies aim to ensure that all staff 
and students are given the opportunity and 
support to grow as individuals and as part of 
the wider community.

All UC students and staff can be assured 
that without exception the University will 
not tolerate harassment or racism of any 
kind. We support institutions, policies 
and practices that protect and promote 
individuals on the basis of who they are and 
what they do, not on the basis of the colour 
of their skin, their sexuality, religious beliefs 
or who their parents were. Please tell us if 
there are any reasonable adjustments we can 
make to help you in your application or with 
our recruitment process.

For further 
information

and to apply for 
this role, please 

click here
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