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The University of Waikato 
Te Whare Wānanga o Waikato 

 
 

POSITION DESCRIPTION 
 
 

Senior Manager Māori Marketing  
 

 
 
Vision 
 
We will 
● deliver a world-class education and research portfolio 
● provide a full and dynamic university experience which is distinctive in character 
● pursue strong international linkages to advance knowledge 

 
The over-arching themes of this Vision are: 
● Excellence 
● Distinctiveness 
● International Connectedness 

 
 

Values 
 
Ko te mana o Te Whare Wānanga o Waikato ka herea ki tō tātou: 
● Tu ngātahi me te Māori  
● Mahi pono 
● Whakanui i ngā huarahi hou 
● Whakarewa i te hiringa i te mahara 
 
The University of Waikato places a high value on: 
● Partnership with Māori  
● Acting with integrity 
● Celebrating diversity 
● Promoting creativity 

 
 
 
 
1. GENERAL 
 

The Marketing team’s purpose is to provide best in class services which protect and build the reputation of 
the University amongst its diverse stakeholder groups and customers. The team, which forms part of the 
Office of the Vice-Chancellor, the administrative headquarters and the Chief Executive office of the 
University, provides leadership in areas such as brand, marketing, and related communications activity, 
working closely with academic divisions and other functions across the organisation to support the 
achievement of the University’s strategic goals. 
 

 
2. POSITION PURPOSE 

 

The purpose of the Senior Manager Māori Marketing is to lift the University’s ability to focus more 
strategically on University marketing to diverse Māori communities and stakeholders.  The role will lead the 
planning, development and delivery of marketing to Māori across the University that is relevant, of a high 
quality and targeted to key audiences.  The role will also be expected to provide timely and high quality 
advice to the Director Marketing, DVC Māori and the Dean of the Faculty of Māori and Indigenous Studies. 
This role will also work closely with the Research Institutes across the University.  
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A key part of the role involves enabling and encouraging use of Te Reo and providing guidance on tikanga 
across all marketing activity. 
 
The role will also work closely with a range of academic experts and a broader team of communications 
professionals to identify and tell stories in compelling and dynamic ways with support of inhouse specialists 
in web, social media, video production and graphic design. 

 
 

3. ACCOUNTABILITY 
 
The Senior Manager Māori Marketing is responsible to the Director of Marketing. This position will also work 
closely with the Deputy Vice-Chancellor Māori and the Senior Manager Marketing WMS & Divisional. 
 

 
4. FUNCTIONAL RELATIONSHIPS 
 

Internal:      Director of Marketing  
 Senior Manager Marketing WMS & Divisional 
 Deputy Vice-Chancellor Māori  
 DVC Research 
 Dean of the Faculty of Māori and Indigenous Studies 
 Associate Dean Māori 
 Marketing Division 
 Communications team 
 Events team 
 Alumni team 
                   University of Waikato staff and students  
  
External:     Iwi 
 Academics and Professional organisations  

 Prospective students and influencers 
 Graduates (Alumni)  
 The public  

 University suppliers  
 
 
5. KEY TASKS 
 
 Strategy & Planning 

− Support the development and implementation of the University brand and Divisional Marketing 
strategies in conjunction with the relevant internal stakeholders. 

− Pro-actively contribute to the planning and decision making processes of the Marketing team. 

− Participate in the development and briefing of market intelligence requirements for marketing to Māori 
audiences.  

− Ensure that University staff are engaged and aware of marketing activities and campaigns as 
appropriate. 

− Represent the Marketing team in strategic planning and coordination meetings with internal and external 
stakeholders as required.    

 
Marketing 

− Lead the development and implementation of the University Māori marketing strategy, providing 
strategic guidance on how best to engage with Māori audiences.  

− Be the voice of Māori within the Marketing team, developing plans to increase awareness of and 
promote University-wide Māori academic, research and other relevant strategic initiatives and events, 
including channel recommendations to amplify the message across the range of media platforms. 

− Help identify relevant specific Māori content into the Marketing Content team and Communications 
team, in regards to teaching, research, events and alumni, for use on University channels and through 
external media (working with the Communications team), to positively illustrate the University and 
Division’s activities to build reputation and support recruitment. 

− Develop plans to increase awareness of and promote University-wide Māori academic, research and 
other relevant strategic initiatives and events, including channel recommendations to amplify the 
message across the range of media platforms. 

− Oversee the delivery of Māori marketing and collateral/brochure content across the University that is 
relevant, of a high quality and targeted to key University audiences. 
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− Contribute to key University-wide publications including the Prospectus, Choose Waikato, etc. 

− Identify opportunities for enhancing marketing to Māori on the University website and social media 
pages, collaborating closely with the web and social media teams.  

− Ensure Māori marketing strategies align with recruitment, sponsorship, engagement, event, and other 
strategic University initiatives, collaborating well with those respective teams.  

− Collaborate effectively with the University events team, so the event experience connects well with 
Māori. 

− Where relevant, encourage more widespread use of Te Reo by the Marketing team and work closely 
with the inhouse designers and to ensure appropriate use of Māori imagery and design in all creative 
work.  

 

Relationships 

− Consult and inform the Marketing team regarding Māori Divisional content and act as the conduit 
between Marketing, the Office of the Deputy Vice-Chancellor Māori and Divisions. 

− Develop relationships with Māori academics across the University, including but not limited to those 
within the Faculty of Māori and Indigenous Studies.  

− Maintain strong connections with central teams including Corporate Communications, Events, Future 
Students (recruitment team), the Research Office and Marketing Division. 

 
Leadership 

− Proactively contribute to the planning process for the Divisional Marketing team and contribute to the 
wider Marketing team. 

− Ensure a ‘Māori centric’ view is considered in Marketing initiatives, with an appreciation of the wider 
University context.  

− Align activities and behaviours with the University Vision and Strategy, and Māori advancement plan.  
 

 Team Contribution 

− Actively participate and contribute to the Marketing team activities to encourage transparency, open 
sharing of knowledge, and actions to build a high performance culture.  

− Contribute to the ongoing development of the Marketing strategy and plans. 

− Participate on Marketing projects to improve processes through the contribution of knowledge and 
expertise  

− Proactively build positive relationships across Divisions/faculties, Marketing and key stakeholders. 

− Act as an escalation point for the wider team when facing more complex tasks or queries. 
 

Health & Safety 

− Participate in the maintenance of a safe and healthy work environment for self and others including 
students. 

− Comply with and undertake responsibilities set out in the University’s Health and Safety Policy. 

− Undertake line manager health and safety responsibilities as set out in the University’s Health and 
Safety Policy. 

 
Any other duties as required that are consistent with the position held, other than in exceptional circumstances 
such as rehabilitation after injury or sickness. 
 
NOTE: Staff have annual objectives, development and reflection (ODR) meetings with their manager.  New 

staff normally attend such an interview approximately three months after taking up their appointment. 
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6. PERFORMANCE STANDARDS 
 

The Senior Manager Māori Marketing will be performing satisfactorily when: 
 

− The University of Waikato subjects develop a strong profile with Māori in NZ as a provider of premium 
quality, internationally competitive and highly relevant education and research.  

− There is a strong Māori marketing strategy in place across the University.  

− There is a brand recognition and awareness of the University of Waikato subject portfolio and its value 
propositions amongst Māori students and Māori organisations resulting in increasing enrolments and 
the attractiveness of graduates to potential employers.  

− Assistance is given to identifying top quality Māori stories into the Marketing Content team, to showcase 
the University’s teaching and research expertise to build brand reputation, contribute to improved 
University rankings and support student recruitment.  

− There is increased awareness of Māori academics across the University, research and other relevant 
strategic initiatives and events. 

− There is more Te Reo and greater understanding of our cultural narrative woven within our broader 
storytelling. 

− There is a clear and efficient process for translation services for initiatives led by the marketing and 
communications teams.  

− Effective Faculty of Māori and Indigenous Studies (FMIS) divisional marketing, advertising and 
publications content is developed and implemented, and are in line with Māori  strategic aims and 
objectives.  

− Content produced is professional, and produced in line with university branding.  

− The work and outcomes for the content are consistent with the overall Marketing and University 
strategies.  

− The Division and Marketing are well informed of the Senior Manager Māori Marketing activities, and 
these are communicated to other University stakeholders.   

− The Senior Marketing Advisor Māori is well coordinated in their approach to strong relationship building 
with stakeholders.  

− The needs of stakeholders are met for marketing and recruitment purposes.  

− All deliverables support the delivery of the agreed University, Divisional and Marketing plan.  

− A culture of high performance is actively fostered across the team.  

− The role has a professional development that is in place and is clear.  

− Safe and healthy work practices that comply with University policies, procedures, relevant work 
standards and statutory obligations are followed. 

− Safe and healthy work practices that comply with University policies, procedures, relevant work 
standards and statutory obligations are followed, along with ‘above the line’ corporate behaviour which 
adheres to the Staff Code of Conduct. 
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PERSON SPECIFICATION 
 
 
EDUCATIONAL QUALIFICATIONS 
 
Essential 
 
− A Bachelors’ qualification marketing or communications.  

 
 
TRAINING, SKILLS AND KNOWLEDGE 
 
Essential 
 
− 8+ years’ experience in Marketing or communications. 
− Demonstrated confidence and proficiency with both written and spoken Te Reo, Tikanga Māori and Te Tiriti 

of Waitangi principles. 
− Familiarity with working within a creative team and preparing effective briefs.  
− Sound understanding of organisation and management processes. 
− Excellent understanding of risk identification and mitigation. 
− Knowledge of effective marketing on web and social media channels. 
− Excellent and demonstrated organisational and time management skills. 
− Valid driver’s motor vehicle license. 

 
Preferred 
 
− Experience working with academics and/or researchers on highly complex subject matter.  
− Understanding of the tertiary sector and segments within. 

 
 
PERSONAL QUALITIES 
 
− Ability to relate and work with a wide range of people from a variety of backgrounds and cultures in a helpful, 

courteous and sensitive manner – a master collaborator.  
− Ability to engage, present and influence with all levels of staff and key stakeholders. 
− Ability to demonstrate professionalism. 
− Political awareness, judgment and diplomacy. 
− Creative ability and flair, self-motivated.  
− Flexible attitude to work tasks with the ability to work under pressure to meet deadlines. 
− Excellent organisational and time management skills, with strong attention to detail. 
− Passionate believer in the value of education. 
− Commitment to a culture of openness, flexibility and co-operation to achieve excellence in academic 

programmes, research and service. 
− Commitment to equal opportunity and to the University’s partnership with Māori as intended by the Treaty 

of Waitangi. 
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